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Today We Will...

ATalk about what you need to succeed online.
AFind your online fundraising baseline.
A Set realistic goals based on your historical data.

A Discuss tactics to increase your:
A Web traffic
A Conversion rate
A Average donation amount

A Ask questions (and get some answers).
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You cannot be
everything to everyone.




Your online fundraising
goals should be:

Specific
Measurable
Attainable
Relevant
Time-bound




Let’s talk about what
you need to succeed.
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Great Website

How To Support

—> DONATE . —> GETINVOLVED —> FIND SUPPORT

N —> DONATE
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WHAT WE DO

HEALTH EDUCATION FINANCIAL STABILITY

Broward County'’s high school graduation rate for the 2014-2015 school year
was 76.5%.
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What You Do

l I v E U N I I E D During the 2014-2015 school year, only 52% of Broward County students were

MW We/f'ﬁw MWO{ W0 WWV ] A reading at grade level by third grade.

The poverty rate for dropouts is over twice as high as college graduates, and
unemployment rates are generally 4% higher than the national average.
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— WHOSE LIFE WILL YOU CHANGE?

—> GET INVOLVED

ABOUT UNITED WAY OF
BROWARD COUNTY
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SUCCESS STORIES

United Way of Broward County \ L

uhitedwaybroward.org
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i My parents read to me as a child. | I We have led a charr medl fe, and now 1 am living proof it is possible to
am happy 1o do the same for other s our time to give reate your own path in Iife.

A Busy Person’s Guide to Crushing 2021 Online Fundraising Goals
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Did You Know...

AOpinions about your
website are formed within
50 milliseconds or less.

A95% of first impressions
relate to your website
design.
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Get People On Your Website

Social
Thought
Leadersh| Emall
AdWords
I (PPC)

Word of : :
o L 4 Y | Paid Socis




*You should be
tracking where your
traffic is coming from!

A Facebook Pixel(s)
BREAK BREAK | (i} AGoogle Analytics
INTERNET WrERNET | AGoogle Tag

wwwwwwwww e Manager

ATracking Links

(bit.ly, Google URL
Campaign Builder, etc.)
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Make It Easy To Donate
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A Busy Person’s Guide to Crushing 2021 Online Fundraising Goals



Let’s find your online
fundraising baseline.
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3 Key Metrics You Should Know

Annual # of
Website
Visitors

Donation
Conversion
Rate

Average Online
Donation
Amount
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A Busy Perso

Trackability Is Key

AGoogle Analytics
AFacebook Pixel
AFundraising Software

ADonor Management
Software
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Annual # of
Website
Visitors

Donation
Conversion
Rate

Average Online
Donation
Amount

Last Year
# of.V.VebS|te 10,000
Visitors
X
Donor
Conversion 2%
Rate
# of Donors 200
X
Average
Online $100
Donation
Annual Online $20,000

Donations



Let’s set goals based on
your historical data.



<7 Let's Set A Realistic Goal

Last Year Year 1
# of Website Visitors 10,000 7
X X
Donation Conversion Rate 2% [es
# of Donors 200 ?
X X
Average Online Donation $100 (s

Annual Online Donations 520,000 ?



What if you increased...

U # of Website Visitors
U Conversion Rate
U Average Donation

...by only 10%7??7?
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Last Year Year 1
# of Website (multiply by 0.1 then add
Visitors 10,000 to previous year) 11,000
X X
Donation o (multiply by 0.1 then add o
Conversion Rate 2 to previous year) Lo
# of Donors 200 242
X X
Average Online £100 (multiply by 0.1 then add
Donation to previous year)
Annual Online $20,000

Donations




Now what if you increased by
10% AGAIN the next year? |
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Last Year Year 1 Year 2
# of Website (multiply by 0.1 then
Visitors 10,000 11,000 add to previous year) 12,100
X X X
Donation ol B
: o o multiply by 0.1 then o)
Conrg/etrsmn 2% 2.2% add to previous year) 2.42%
ate
# of Donors 200 242 293
X X X
Average Online (multiply by 0.1 then
Donation 5100 >110 add to previous year)

Annual Online

Donations $20,000 $26,260



Now what if you increased by
10% AGAIN the following year?!
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Last Year Year 1 Year 2 Year 3
# of Website (multiply by 0.1 then
Visitors 10,000 11,000 12,100 add 10 pfew.yous vear) 13,310
X X X X
Donation |
Conversion 2% 2.2% 2.42% L U G, 2.66%
Rate
# of Donors 200 242 293 293
X X X X
Average Online $100 $110 $121 (multiply by 0.1 then $133

add to previous year)

Donation

Annual Online

Donations $20,000 $26,260 $35,453
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