
Change the Channel!

Multi-Channel Marketing for Your Next Fundraising Campaign
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Wait, Who Are You?

Abby Jarvis
Nonprofit Education Manager

+ Nine years at Qgiv

+ Passionate about turning research and 

nonprofit best practices into easy-to-

understand resources

+ Also an amateur beekeeper, gardener, 

and fairy-tale writer
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What the heck is “multi-channel 
marketing?”

It’s the practice of simultaneously marketing a 

product, campaign, or program through different 

types of media.

#FundraisingLab



A multi-channel marketing campaign 
will generally include marketing on:

+ Your website
+ Social media
+ Paid search & SEO
+ Retargeting ads
+ Print pieces
+ Direct mail
+ Phone calls
+ Text messaging
+ Fundraising and donation 

processes

What’s In a Multi-Channel Marketing Plan?

#FundraisingLab
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What Is Your #1 Most Effective 
Fundraising Channel?

+ Our website and online donation form

+ Direct mail fundraising appeals

+ Social media fundraising

+ Text-based fundraising



Choosing & Using Different Channels
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Choose Your Channels

You don’t have to be on every 

available channel!

Spend your efforts where you know

donors hang out.

Evaluate existing channels—

can you retire any of them?

Evaluate your goals. Will adding

a channel make a difference?
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Choose Your Channels

Spreading yourself too thin is bad for your 

health… and for your campaign’s health.

+ You’ll burn yourself out

+ It’s hard to do a good job on a platform 

you hate

+ Channels that aren’t popular with your 

donors will take up your time and give you 

poor results



Your Website



Donation Forms  Event Registration  Text Fundraising  Peer-to-Peer  Auctions

Your website is the hub of your online presence! Your content should be front and 
center, and information should be easy to locate and act upon.

Your Website



Direct Mail



Direct Mail

Direct mail is still a reliable 
fundraising channel, 
especially if you have lots of 
donors from the Baby Boomer 
generation.

Younger donors appreciate 
direct mail updates, too!



Email 
Communications
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Email Communications

This is an ideal format for storytelling, 
but it’s important to keep it short and 
scannable. Consider introducing your 
story, then linking to the full story.



Social Media
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Almost everyone is on social media these 
days! The Sprout Social 2019 Index found that 
about 83% of Americans had a Facebook 
account. That doesn’t include other platforms!

+ Different generations favor different 
platforms! Target platforms where your ideal 
donors spend their time.

+ Quality > Quantity

+ You don’t have to be everywhere!

Social Media



Text Fundraising 
& 

Communications
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90% of text messages are opened 
within 3 minutes. Most people respond 
in 90 seconds!

Because it’s such a personal 
communication method, it can very 
quickly become intrusive or annoying.

Texting: The Phone-al Frontier
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Choose Your Channels: Getting Started

Ask yourself:

+ Where do your donors engage with you 

most frequently?

+ What channels have been successful in 

the past?

+ What channels are you actively using 

that are not working?

+ What can you change?

+ Can you retire those channels?
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Choose Your Channels: An Example

Lakeland Food Pantry is preparing a 

campaign. Here’s their channel list:

Direct mail appeals ✓

Always successful for them

Instagram ✓

Great for engagement but 

not for appeals

Email appeals ✓

Also very successful Twitter ✘

Never successful

Facebook ✓

Lots of engagement and 

decent donation activity



Tip #2: Learn What Your Donors Like
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Learn What Donors Like

Before you start planning your 

campaign, get a feel for what your 

donors like and engage with.

+ You’ll create better, more 

engaging content

+ You won’t waste your time and 

resources creating content that 

never gets good traction

+ Donors will see more of what 

they like and more of what 

inspires giving
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Learn What Donors Like: Getting Started

Ask yourself:

+ Which of your past appeals have been 

most successful?

+ What stories have resonated best with 

your audience(s)?

+ What pieces of content have gotten the 

most traction?

+ What engagement strategies have been 

most successful?
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Once you understand what’s performed 

well in the past, take time to identify:

+ Common themes that are popular

+ Engagement trends and patterns

+ Popular asset types

+ Shared posting elements (day, time)

+ Any other trends or patterns

Learn What Donors Like: Getting Started
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Learn What Donors Like: An Example
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Learn What Donors Like: An Example

September 14: Request for 

newspaper for housetraining puppies

+ Request comes from staff

+ Image is a stock photo

+ 23 likes

+ 30 shares
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Learn What Donors Like: An Example

October 11: Request for newspaper 

for housetraining puppies

+ Request comes from puppy

+ Image is of a real shelter puppy

+ 168 likes

+ 167 shares



Tip #3: Create Versatile Content
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Create Versatile Content

Get the most out of your work! Focus on 

creating content that can be used multiple 

ways on multiple channels.

+ You’ll get a better return on the time and 

resources you spend creating content

+ Your messaging is stronger and more 

memorable when you share it in different 

ways and in different places

+ You can still fill a content calendar with the 

same number of posts!
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Create Versatile Content: Getting Started

Ask yourself how you can get the most 

mileage from different pieces of content:

+ What assets take the most time to create?

+ Which of your marketing channels require 

the most time or resources?

+ What types of content do you feel could be 

the most versatile?
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Create Versatile Content: Getting Started

Instead of… Try…

Writing long Facebook statuses Creating blog posts you can share 

across different channels

Exclusively streaming live video Creating a single video (or series of 

videos) you can use different places

Taking new photos for every post Scheduling one or two photo shoots that 

include lots of pictures

Creating brand new content for 

every donor newsletter

Including snippets of blog articles and 

other resources, then linking to your site
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Create Versatile Content: An Example



Donation Forms  Event Registration  Text Fundraising  Peer-to-Peer  Auctions

Create Versatile Content: An Example
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Create Versatile Content: An Example
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BONUS: Add Content to Your Donation Form

Keep donors connected to the content that 

inspires them by including campaign 

elements on your donation form:

+ Include campaign photos at the top of your 

donation form

+ Reinforce your appeal with content at the 

top of your form

+ Add suggested donation amounts, then 

reiterate a donor’s impact with impact 

statements and images



Review and Revise
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Gauging Your Success 

Once you’ve wrapped up your 
campaign, take a while to review 
your successes and 
opportunities for improvements.

+ Did you hit your goal?

+ What worked? What didn’t?

+ What will you change next time?
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Plan for the Future

Use what you’ve found to 
prepare for your next 
campaign!

+ Mimic what worked

+ Tweak what fell flat

+ Cut excess channels

+ Refine your audience



Questions?


