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What is the Google Ad Grant?

How Can it Help My Nonprofit?
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Eligibility
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Acquiring the Google Grant
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How the Google Grant Can Help

Penn-Mar Human Services uses Nonprofit 
Megaphone to reach individuals who have or 
have family members with intellectual disabilities. 

DRIVING AWARENESS

The Omaha Symphony uses Nonprofit 
Megaphone to promote their concerts and 
special events, driving ticket sales. 

SELLING TICKETS

UNCF uses Nonprofit Megaphone to share 
content on the economic and social impact of 
HBCUs and the progress they are making 
possible in creating a diverse and inclusive 
workforce. 

SHARING THOUGHT LEADERSHIP

Wellfield Botanic Gardens uses Nonprofit 
Megaphone to promote events and wedding 
venue bookings, increasing revenue and visitors.

PROMOTING EVENTS

Habitat for Humanity ReStore of Wake County, 
NC uses Nonprofit Megaphone to drive in-kind 
and cash donations that fund their operations. 

ENGAGING DONORS

Aquarium of the Bay uses Nonprofit Megaphone 
to bring visitors in the door, connecting with 
parents, tourists, wildlife lovers and conversation 
enthusiasts. 

ATTRACTING VISITORS
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How Ad Accounts Are Structured

Campaign: 
Adopt Animals
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How Ad Accounts Are Structured

Campaign: 
Adopt Animals

Ad Group: 
Adopt Dogs

Ad Group: 
Adopt Cats
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How Ad Accounts Are Structured

Campaign: 
Adopt Animals

Ad Group: 
Adopt Dogs

Ad Group: 
Adopt Cats

“Dog 
adoption”

“Adoptable 
Dogs Near 

Me”

“Adopt Dogs”

“How to 
adopt a cat”

“Adopt cats”

“Cats to 
adopt”
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How Ad Accounts Are Structured

Campaign: 
Adopt Animals

Ad Group: 
Adopt Dogs

Ad Group: 
Adopt Cats

Ad 1 Ad 2 Ad 3

“Dog 
adoption”

“Adoptable 
Dogs Near 

Me”

“Adopt Dogs”

“How to 
adopt a cat”

Ad 4
“Adopt cats”

“Cats to 
adopt”
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Account Maturity: “Younger” Account
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Account Maturity: More “Mature” 
Campaign

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group

Campaign

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group

Campaign

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group

Campaign

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group

Campaign

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group

Campaign

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group

Ad Group Ad Group Ad Group



NONPROFIT MEGAPHONE 15

Reaching Your Audience Where They’re At
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Reaching Your Audience Where They’re At

I wonder if there 
are any animal 

shelters nearby?

Is adopting a dog 
expensive?

What do I need to 
do in advance to 

prepare?

How long does 
the process 

typically take?
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Reaching Your Audience Where They’re At

I wonder if there 
are any animal 

shelters nearby?

Is adopting a dog 
expensive?

What do I need to 
do in advance to 

prepare?

How long does 
the process 

typically take?

Local Animal 
Shelter: Hours 
& Directions

Preparing to 
Adopt a Dog

Adopting a 
Dog Explained

The 
(Affordable!) 
Cost of 
Adopting a Dog
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Reaching Your Audience Where They’re At

I wonder if there 
are any animal 

shelters 
nearby?

Is adopting a 
dog expensive?

What do I need 
to do in 

advance to 
prepare?

How long does 
the process 

typically take?

Local Animal 
Shelter: 
Hours & 
Directions

Preparing to 
Adopt a Dog

Adopting a 
Dog 
Explained

The 
(Affordable!) 
Cost of 
Adopting a 
Dog
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● How Many “Promotable” Pages does your website have? 

● Characteristics of a Promotable Page: 

○ Single Topic

○ Significant Content (wordcount)

○ A subject that people are searching for

○ Includes a “Call to Action”

Why Your Website’s Content Matters



Get Your Website Readiness Score
nonprofitmegaphone.com/website-rubri
c

100% Free Tool
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● A: 3 big categories

● Nonprofits who need to reach a large audience

○ Perhaps your organization is national/international

○ Perhaps your mission is widely applicable to many people

● Nonprofits with revenue models that benefit from exposure

○ Example: YMCAs, JCCs, Habitat for Humanity ReStores

● Nonprofits that lots of people are searching for

○ Example: animal rescues, advocacy organizations, current 

events

Q: Types of NPOs That Benefit Most? 



NONPROFIT MEGAPHONE 22

● A: The vast majority do not. 

● Spend vs. Conversions

● For most nonprofits, the budget is more than enough and you 
will never need all of it

Q: Do nonprofits spend the full $10k?



Google Grant Ultimate Guide:
nonprofitmegaphone.com/guide

Free PDF Download

http://nonprofitmegaphone.com/guide


Any Questions?

grant@nonprofitmegaphone.com

NonprofitMegaphone.com

Contact info: 
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Poll: How Familiar Are You With the Google Grant?

Very Familiar 

Somewhat Familiar 

Not Very Familiar 

Not At all Familiar 
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Poll: Is Your Organization Using the Google Grant?

Yes: We Have for Some Time

Yes: We are Just Getting Started

We Used to, But Don’t Actively Use it Today

We Have Never Used It
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Poll: If you had to guess, how ready is your website to 
make the Google Grant successful? 

Very Ready

Somewhat Ready

Not Very Ready

I’m Not Sure


