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If social media has
ou feeling stressed...



..let’'s get you to
calm, cool, & collected!
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Today We Will...

ATake inventory of your social media channels.

AFind Y\our engagement rate for future
benchmarking.

ATalk about FREE tools you should be
leveraging.

AD'iSfClIJISS ways to avoid common social media
pitfalls.

A Ask questions (and get some answers).




Let’s take inventory of
your social channels.
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Take Inventory

AWNhat social
channels are you

on’? %r@
|

3 YouTube <— |
AHow often are you SN
in

posting?
o' TikTok




Do You Need Tech Support?

ADo you have any duplicate
accounts that need to be deleted or
merged?

ADoes your team have the Admin
access and passwords they need?

Support Ticket Help:

Facebook: facebook.com/business/help/support

Twitter: business.twitter.com/en/help.html

LinkedIn: linkedin.com/help/linkedin/solve/contact
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Are Your Channels Consistent?

A Do your profile images match (and are
they cropped appropriately for each
channel)?

A Do all of your social channels have the
same (or cohesive) handles?

We're bringing
the world to
Jacksonville.

Als your contact information up to date?

uuuuuuuuuuuu

Als your about information consistent
and accurate?




Let’s find your
engagement rate.
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followers that don't really care
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engage with you and advocate

100 followers who regularly
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Don’t Get Hung Up On Follower Growth

Instead, focus on your engagement rate:

Likes + Comments + Shares

Engagement pam
Rate % _— x 100

Total Followers
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Focus On Engagement Rates

104 Engagements

1,300 Followers

100

8% Engagement
Rate

Achieve is & fzeling honored e
Publshed by Erca Linguard May 30 at 3:00 FM - &
We're honored to be featured in this months Monprofits First Member
Spuotlight!

-

The recent Great Give was a boan for The Guatemalan Maya Center (our
nonprofit membsr), which brought in neardy 340,000 during the ons-day
fundraising event.

The organization worked with the marketing company Achieve (our affiliate
membsr] in raising the money through social media, e-blasts, and a string of
volunteers.

Ve asked Erica Linguanti, Achieve's Director of Marketing, 1o explain their
2grategies for the campsign — and describe how similar strategies can help

i
HOMPROFITEFIRST.ORG
o Member Spotlight: The Guatemalan-Maya
8 Center and Achieve - Nonprofits First
The recent Great Gwe was a boon for The
Guatemalan-Maya Center (our nenprofit member)
B Which brought in nearly 340,000 during the.

638
People Reached

l}:}:mﬂ_:h:“HH”rlgm'.HﬂJ:HM:ﬂ-TTE 1 Shane
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Audit Your Social Media Efforts and Avoid Common Mistakes

Focus On Engagement Rates

1,735 Engagements

417 Followers

100

416% Engagement
Rate

achieveagency
Manatee Lagoon

achieveagency NEW WEBSITE
LAUNCH! FPL constructed
@manateelagoon as part of their
environmental mission to not only
educate the public about the
relationship they have with manatees,
but to “inspire communities to
preserve and protect Florida's
environment and wildlife for future
generations”.@ Their new website
features #MiaTheManatee”, a
#ManateeCam, and unique 3rd party
integrations. Check it out:
visitmanateelagoon.com 0y < 8:
@sarahrobertsofficial

#achieve #achieveagency
#manateelagoon #manatee
#westpalm #downtownwestpalm

=z N




Let’s talk about FREE
tools you should be
leveraging.



N Facebook Creator Studio is a
ACHIEVE great FREE scheduler for

Pre-Scheduled Content Facebook & Instagram

A Pre-scheduling content can help your messaging to be proactive vs. reactive.

A Take advantage of social media schedulers:

(¢

“ PLANOLY ) Loomly
buffer

salesforce @ '

S Hootsuite" @ CoSchedule sproutsocial
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¥3 Facebook Giving Tools

e T 4100 PM

11:00 AM

£ Demetric's fundraiser for UNICEF...

T ¥

Demetrlc s Fundraiser for
Demetrlc s Fundraiser for
I | UNICEF USA -
é
Story
M ® 8 & =
—

Fundraisers Donate Button

- Ariana Grande is live now

One Love Manchester © please join us in supporting

.
the victims and their families by clicking on the donate I I Ve
button below

Sl g s A ok s, oy

Click the DONATE button NOW
< Ariana Grande has raised
EIF 520,787

3 [ nd 3 other f
theough this post

oD

]

| /'\ |
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Neighborhood Legal

Posts

Neighborhood Legal Services

$120
Youar




Create Facebook
Donation Account

A Visit facebook.com/donate/signup

A Set up a payout account with your
organization’s banking information.
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[@) Instagram Giving Tools
-N .

< charitywater @

»

);( 2,991 451K 3,817
Posts Followers  Following
charity: water N EW Live
1 We believe in a future where everyone has clean and
safe drinking water. St rea m

tap.bio/@charitywater

. E L Followed by kendalljenner, etsy and 21 others
|

é
I Messantact v
HELP GIRLS LEARN TO CODE - \

Donstons g0 o ieckukmord | oI Setup Instructions:
: 8 bit.ly/IGDonateButtonSetup

NEW Instagram Live Stream:
bit.ly/InstagramDonations

Instagram Donate Button
Stories
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Facebook Pixel

"The Facebook pixel is a
small piece of code that
goes on your website.
With the pixel, you can
bring back website visitors,
or find new people who will
likely make a purchase or
become a lead.”

& C @ facebook.com/business/m/pixel-manual-install

FACEBOOK for Business
tart a capture

Show your ads to
the right people
with Facebook pixel

Bring back your website visitors and more

Install Pixel

Learn more at:

facebook.com/business/m/pixahanuatinstall




L

ACHIEVE

Facebook Pixel

* B0 El{ae O . .
- @ Facebook Pixel Helper B - U n S u re If you r We bS Ite
already has a Facebook
One pixel found on \.WIWfacebookcom p iX el i n St a | | e d ?
“\_The “Facebook Pixel
Helper” Chrome
Extension can help!
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BREAK
THE
INTERNET

*You should be
tracking where your
web traffic is coming
from!

A Facebook Pixel(s)

AGoogle Analytics
AGoogle Tag
Manager

ATracking Links

(bit.ly, Google URL
Campaign Builder, etc.)
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Homework

Download your Online Giving Checklist:

achievecauses.com/free-tools

mon Mist

; L\ ONLINE GIVING CHECKLIST
S AC H | E \/ E Website & Online Tools




Let’'s discuss how to
avoid common social
media pitfalls.
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and Avoid Common Mistakes

t Your Social Media Efforts

Aud

Be Strategic

A Develop an annual social strategy based on
your organization's priorities.

A What are your goals?
A Raise awareness for your organization?
A Educate others about your mission?
A Grow your number of volunteers?
A Increase online donations?

A Are there key dates to consider?

A Galas/Events

A Giving Days
A #GivingTuesday (December 1st)

A Relevant days/weeks/months
A World Suicide Prevention Day (September 10t)
A National Women's Health Week (May 12-18)
A Animal Cruelty Prevention Month (April)
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Speak To Your Audience

A Tell your story from the lens of a supporter. Make it about
THEM - not you.

A Who are you speaking to on social media?
A Do they already understand your mission?

A Will new followers need to be educated about what you
do?

A Are you only self promoting? Or do you have a strong
content mix?

A Are you sharing impact stories? Are you crediting success to
your supporters?

A Are you repurposing content from other sources (news articles,
UGC, etc.) in a way that is relevant to your organization?
A Are you cross-promoting when acceptable?
A Tagging sponsors
A Creating events (co-hosting w/partners)
A Etc.

A Do you make “the ask” with a clear call-to-action?

g "’"##‘?m

xt
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Remember WHY People Give...

1. They recognize there is a
PROBLEM.

2. They believe YOUR
organization is working
towards a solution to that
problem.

3. They feel that by supporting
your organization THEY are
making a difference.

“Empathy sustains charity!”



~Ny

It’s a dial[)]gue, not a
monologue, and some people
don’t understand that. Social
media is more like telephone

than television.

U

~N

-Amy Jo Martin, Founder and CEO of Digital Royalty
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Engage On Social Media

A Do you respond to all direct messages?
A Instagram messages can now be managed

from Facebook \ & Messenger
A Facebook automated responses can help e D
communicate key info quickly o

aa Messages ﬂ Main

—~ Commenis & More
A Do you engage with comments on your

content? ] Facebook

nstagram

A Do you like, share, or comment on your
followers content?

e Automated Responses

A Do you look for new users to engage with?

business.facebook.com/[insert]
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Amplify With Paid Spend 10K

, STORIES
It's a pay-to-play game!
A A few years ago, most of your fans saw your *
posts in their feeds.

A With the introduction of Facebook
advertising and algorithm updates, this has

dramatically changed. facebook.
A By paying for Facebook advertising, you SELECTS
can ensure content reaches your audience STORIES
Only 1-3% of your Facebook fans
will see your content without paid

spend! 200

STORIES
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Paid Spend Best Practices

As Facebook's ad revenue grows each year, they also grow their capabilities.

Best practices to get the most out of your paid spend are:
A Prioritize supporting organic content. Amplifying paid posts will ensure your
content is being seen.
A Facebook recommends a $5/day minimum per campaign. Budgets go further
when you focus on one goal (vs. being spread thin).
A Leverage your existing data (i.e. “warm audiences”) to retarget and create
“lookalike" audiences (i.e. “cold audiences”) from your data.

2 200t 30 10

TARGETING CATEGORIES AD TYPES AT



L

Use Facebook Ad Manager

A

A



